It is difficult to dismiss the hypothesis that guidebooks are – possibly with the exception of school books – one of the genres of literature in which most people obtain information about religions other than their own.

Religion & Nostalgia in LoneLy Planet 
ERFURT-CONFERENCE 2015, august
(Draft)
Lonely Planet

Lonely Planet was founded in 1973. Today, Lonely Planet is the largest travel guide book publisher in the world. The company is owned by American billionaire Brad Kelley and his NC2 Media. The aim of the bookserie was – originally – to ease travelling for urban, Western, independent backpackers on a budget searching for more “original” less developed places and beaches. 
These guidebooks are read by mostly Scandinavians, North Europeans, Israelis, Americans and – nowadays – Japanese travellers. The code word was economy; the first Series was On A Shoestring. Over the years LP has grown into a multi billionaire industry. Even though the books still aim at young backpackers they also cover the whole tourism-spectra. During this period - from the 1970:s to 2015 tourism in itself has grown out of all proportions.

Now there are 500 titles covering 195 countries (mestern, modern nations as well, a rather strange phenomenon) all in a long historical line of guide books.

Also research literature on religion and tourism grows. Linked to this is secularization and the so-called globalized subjective turn – the emergence of more individualized eclectic religiosity among secular people all over the world.
In the 1970s, low budget backpackers visited the same spots as the charterpackage tourist. Monuments, temples, churches, beaches etc. Then they moved on to more original, “indigenous sites”. Today there are no such sites. Still the backpacker needs them. Otherwise he or she is just a simple tourist, not a searcher or a trekker. “Getting out” is something of a social mandate today, at least among Western middle class.
 Forms of individual travel have existed a long time, but the contemporary vagabond-tourism (with martyrlike features) has its origins in at least 3 traditions. The first one is travelling for the sake of education among nobility or aristrocracy which reached its climax at the end of the 19th century. Second, we have the Youth Hostel Movement and thirdly we have the Beatnik and Hippie-movement that started in USA with the car (hitchhiking) and continuing in the individual traveling along certain routes – overland from Paris to Marrakesh to Israel to Nepal for example (Löfström: Liftare, 1971, Vägen till Katmandu, 1975). Linked to this bohemian beatnik-movement was a Western reading of Zen. Codewords in this last movement – a predesseor of the LP guidebooks – are an interest in Asia in general and in India in particular, wide Indian-like clothes, bracelets, sandals, long hair, beard, flowers (HAIR, Easy Rider), sometimes combined with a rastafarian fashion. An untamed youth?
With time and with the new editions of the LP products, the hippies came to look alike (like the pilgrim or the tourist) even if themselves thought that they looked and still look unique. 
And still the country of India is the ultimate target for many of those travellers. Other parts of the world are also of interest, like the southern states of Mexico, South East Asia in general, Australia and Eastern Africa- in short the English speaking world (this rules out Central and South America and huge parts of Africa and the Middle East) where it is easy to access a beach, a cheap drug and/or fantastic scenery. 
I always did buy LP books, due to that fact that I was young/younger and the books were “young” in their approach, more like storytelling books, more secular. The maps were illustrative and the price-ranging of hotels, museums, sites in general were logical, structured and just simply… better. I have a lot of LP books, various editions on books covering India, Mexico, Tunisia, USA, parts of Africa. It is tempting to compare the different editions. 
What has changed? Why?

Questions and Empirical observation

There is an evident problem concerning methodology: First the specific history and background of pilgrim places (power places) seems to be neglected; Mekka is compared to Santiago albeit the fact that Mekka is closed to non-muslims. Second. Literature in general as well as scholars and guide books differ rather arbitrarily between wanderers, tourists, trekkers, vagabonds and pilgrims (even if that word mostly is used to denote indigenous travellers, like Indian pilgrims).
 
The very use of a specific terminology points towards a postmodern understanding of the world; it is you who define what you are, your ego, your constructed self. If I see myself as a pilgrim I am one, although I behave exactly like the charter-tourists. And he or she is connected to and dependent on the mass-tourism since he or she needs the stereotypes of turistus vulgaris to define himself.

In the common language on the road there are – I would argue - clear divisions and oppositions between the tourist and the chartertourist (to Firenze or Mallorca) and the trekker and the traveller and the The-Edge-executive business manager who performs ”extreme tourism” like reaching Mountaincamp 3 on Everest, climb K2, wander through Grand Canyon etc, for the sake of taming and training the body.

Also there is an opposition and a ranking between the ones out there and the ones at home. And between the ones who have been on the road for shorter and longer periods. 
This is in a way a role model play; the traveller – in the interaction with other travellers – takes different socially accepted or defined roles. There is a negotiation between roles and there is a negotiation about what shall be a Tourist Canon.
This is and interaction and social construction of reality where individuals adopt certain socially marked behaviour and makes them his or her own – internalization. A chartertourist can seldom adopt the role of a vagabond (even if a chartertourist for a couple of days can ”travel on her own”) and vice versa. 
Tourism & PILGRIMAGE
Tourism comprises the activities of persons traveling to and staying in places outside the usual environment for not more than one consecutive year for leisure, business and other purposes not related to the exercise of an activity coming from within the place visited.

The word in itself may stem from tha aramaeic Tur, used in the description of the Israeliites and the Exodus story. Probably the word tourist comes from the Latin tornare or the Greek tornos, meaning a circular movement around an axialpoint. Tourism in that case is simply a movement from point A to point B and back again. Like pilgrimage? A rite de passage?

I would add: if you know the native idiom you transcend this staying and you’ll become less a tourist and more of a native. That they are percieved as the same tourist by an indigenous populations another thing. 
The scope and focus of pilgrimage is – I would argue – is spirituality. The scope of tourism is “getting away” and the travelling in itself.  Pilgrims and tourists share (may share) an interest in a certain place. Both the tourist and the pilgrim need accommodation, that is commerce – commercialization.
 

A wide definition of pilgrims and pilgrimages is: 

a set of ritual actions involving specific human communities, institutions and organized travel to and from sacred places.
   

A pilgrimage must contain a goal, destination, a movement and motivation. Economical transactions are part of tourism as well as pilgrim tours.

We must not equalize the two concepts. Pilgrimage and tourism is not the same! The pilgrim is religious. This is important.

Aimless wandering does not lead to plilgrimage; nor does trekking through an alien, albeit dramatic landscape such as adventure tourism.

LP is searching and selling the authentic, the traditional, real, unspoiled, indigenous, pre-colonial, time-honoring traditions, ”indian” and even primitive. This is also the case of every tourist guide book there is, but LP has another target group. Not all guidebooks are the same. Streiffert First Class Guides (1 KL) and the Rough Guide Series are much more down to earth, while for example Local Colour Illustrated Guides (Seven Hills Book Distributors) area like LP in that the language is somewhat mythical: ”Peshawar is a city straight out of the arabian Nights”… 
The presentation in the books more often than before are clad in a traditional or new age- inspired religious language with words like ”power places”, ”pilgrimages”, ”searching”, “crossing space between the physical and the spiritual worlds” etc. Religion is selling even though the readers may be secular. 
An example of this evolution/change is the 1981 (first) edition of India. A Travel Survival Kit compared to one recent edition. 
India 1987 and India 2005 and Rajastan, Delhi, Agra 2011 (a small timegap). Albeit the somewhat assymetrical structure of the books, we look at the descriptions of the most famous of all places, Taj Mahal in Agra.
In 1987 the description of Taj Mahal covers 1 page, is down to earth and gives us one picture from afar. The text is mostly concentreted historical facts, with entrance fees and so on.
In 2005 the description covers less than 2 pages. It is more vivid, just MORE, and contains phrases like “sunrise is the magical time”.
In Rajastan 2011 the Taj Mahal gets 7 pages plus the cover of the book (no wonder about that). The text is descriptive but vivid and also colored with kitsch-words like “magical allure”. At the same time the text is also “killing” a lot of popular myths concerning the Taj, so it is no straight new age-ification of the spot. Speculative New Age-ification is not to be seen in the guide descriptions.
INTERPRETATION

It is said that tourism is a question of renewal… the whole point of tourism is that you should return home renewed in a way.
 I do not agree. Many tourists just go abroad for the sake of it, for relaxing, not for anything else at all. The term “recreation” should not be taken in its literary sense. Tourism can be said to reveal the ordinary life by breaking its routine. I do not agree. There must be something as simple as just sightseeing or relaxing. Relax is not be definition recreation. (In postmodernism everything tends to be categorized in terms of “re-“)
3 threads: 

Tourism as substitute 

Tourism as an invented chain of memory, 

Tourism as Archaoetopia
MAC CANNELL

The anthropologist-sociologist and researcher in landscape architecture Dean MacCannell argues that postmodernist theorists jump into the historyless void, the tourist jumps into history, into something that is supposed to restore, or at least to give the possibility to restore. 
The tourist is one of the best models available for modern-man-in-general.
 Bauman adds that pilgrimage is a suitable metaphor of modern life.

MacCannell claims that tourist attractions are precisely analogous to the religious symbolism of primitive (that is – I suppose – premodern) peoples and that sights have to be constructed, constituted. 
The hypothesis that tourism is a modern substitute for religion rhymes badly with the fact that Catholics and Japanese people (who have religion) also do a lot of tourism. Also the very religious Americans do a lot of tourism.

This rhymes badly with the claims that there also exist “power places”, places where things do happen, places that are sacred.

Hervieu-Leger 
One theoretical point is, the French sociologist argues, the chain of memory and tradition which makes the believer a member of the community. 
As major religious traditions face problems or decline (they do, I doubt that?), a range of surrogate memories appears, which also permit the contraction of collective identities. 
The concept of a “chain of memory” – a process by which believers in a culture (HL calls them individualized, but I am not sure what that means) become members of a community or diverse communities that links past, present, and future members – describes religion, or religiousness, as a cultural tradition, understood as a shared understanding with a collective.
According to Hervieu-Leger, modern societies define religion by a chain of belief – a tradition, a chain of memory, an envisioned past. There is no longer, it is said, a direct experience of God or the creation of hierophantic moments. In the modern era, many (not all) have trouble relating to the chain of tradition. When one is successful, then one has religion.
In the current era (what is that?) – belief may have two elements: the personal experiential element which was called in 1990’s “the sacred”, and now is called the “spiritual” based on experience; and the “religious” element based on the tradition and memory, on nostalgia (?). 
The collective memory regulates and transcends the individual memory.
BARTRA
Also: LP can be seen not only as a structured guidebook but also as a tool for young people to cope with a stressful contemporary world and finding new memories. Nostalgia and archaeotopia (coined by Mexican antropologist Roger Bartra) therefore are reasons for spiritualizing what – from a different perspective – is seen as a predictable tourist trip. 
The individual and secular pilgrim searches for a reversed utopia stretching back in history with the aim of building a meningful collective future in a shattered and individualistic world. 
Meaning is the codeword. People create meaning. LP has always existed for the secular but often spiritually interested tourist who seeks something else than a ”capitalistic” world. 
LP make tourist guides aimed for a secular pilgrim. For a secular individual longing for a more fundamentalistic, paradisical, archaeotopian world… The tourist in LP becomes a pilgrim, a pilgrim that needs to see, feel, venerate a canon of sights. 
LP then guides the process of re-establishing pilgrimages, of constructing a history, a longing for archaeotopia. This is a constant negotioation between the traveller, the guide book, the site and the experience.
Average tourists more and more aim at becoming the other tourist that is, the traveler, the pilgrim. Just because they CAN.  And with that, LP may face problems. The buyers are mostly “the other” tourist. 
But if the other tourist is just like me, what is the reason for buying the LP guidebook?
Sacred Places (power places)

Victor Turner (1973) claims that ”pilgrimage sites occur at locations around the periphery of the pilgrim population”.
 This has never been verified. Later, Stoddard examined 33 big pilgrimages and discovered that they often were situated on low altitudes (Muktinath?), had an moderate climate, and a poor economic sitauation.
 

Following the line of thought advocated by Eliade
 that awe, wonder and deep quest to understand the mystical nature have attracted human being in that distant past to come close to nature. 

After passage of time the spirit of such mystical places with human interaction and manifestation of human construct (mental and built up) shaped that environs as sacred place whose inherent power is sustained by the faith system and regularly continued by the pilgrimages. 

Says Eliade
 that “men are not free to choose the sacred site, that they only seek for it and find it by the help of mysterious signs”. 
Catholicism and Buddhism are the traditions mostly connected with pilgrimages. But in every tradition there are ancient and new pilgrim sites, which can be classified according to certain parameters.
They re archaic – ”old” places connected to actions that noone really remembers but that still ”work”, like Wirikuta among the Huichol native Americans in Mexico or the syncretistic cult in Mekka. Old places filled with symbolism, both cognitive (emotional, memories, hopes, narratives) and external (the place, the heat, the people, the rituals).

Prototypical – places founded by a certain ”historical” person or by the tradition in itself. Aslso here we may talk of a remote past that nobody really knows anything about or remembers. Exemples are: Jerusalem, Varanasi, Mount Kailas. 
Contrary to theories on perception and experiencing religions that say that you have to be devoted to a certain tradition in order to fully understand it, it seems like people can enjoy different cultural places independently from their own tradition
 and independently from what the Holy Texts tell about the places, for example Jerusalem. Many people honestly tell that they ”feel at home” in India. 

Highcultural pilgrimages – belonging to an structured institutionalized religious tradition and its epicenter, like the saint places in Catholicism and the syncretistic chapels in Central America in the 16th and 17th centuries. With time many of thoses places can be so over-filled with relics and memories that they simply loose their power and attraction. 

This was one reason for the Protestant critique againt pilgrim places in general; peole were tired of ”kitsch”.

Modern pilgrim places – Graceland, Stonehenge, natural formations, secular places, the grave of Jim Morrison. Even secualr places can be transformed into pilgrim sites. Examples are (the United States is a nation with the soul of a church)
 the many landmarks in USA. ”Americans have created sacred spaces, the most obvious example being Washington D C”.
 

The psyche is the source of mythological and religious expression and that it is composed in part of sacred shared archetypes.

Final Thoughts

Landscape features (like water spots and sacred groves) and sacred places have very close association in the Himalayan realm. Most of the sacred spots in the territory of for example Muktināth are related to water points like Damodar Kunda, Muktināth and Kagbeni. A high-level sacred place like Muktināth is visited largely for general purificatory merit. 

The majority (79.1%) of the pilgrims had visited Muktināth for the ancestral rite and glancing together.  

However, the purpose of the majority of Indian pilgrims (75.4%) was glancing which ultimately provides purificatory merit and liberation from the cycle of transmigration. Higher percentage (60.4%) of son and daughter-in-laws accompanied with further shows the highest percentage of both the above purposes - ancestral rite and glancing. In general the majority of pilgrims visit Muktināth to perform ancestral rite. 

Among the accompanied persons the dominance of sons and daughters is noted obviously, followed by father and mother. 

Thus together they share about three-fourths of the pilgrims.

The associative symbols and ritual performances attached can be compared with the concept of liminality, which refers to the root meaning of threshold - passing from the one yet not reaching to the end -”betwixt and between”. The pilgrims visiting Muktināth also experience liminality – leaving the profane environment they experience sacred environment. They feel themselves in the state of awareness of revelation, yet at other end not revealed. These paradox pilgrims carry with them and tell to their friends; in span of time other groups follow the pilgrimage and again in the same way the cycle proceeds. 

Neither they fully leave their emotional feelings to their homes, nor do they fully become part of the divine landscape. This paradox is articulated by their faith, traditions and symbolism side-by-side and the narrative mythology ― this ultimately results to form the faithscape where experiential feelings and belief systems meet together and form a new “theosphere”. 

The concept of faithscape is an “expressive sphere” of specific milieu of place with emotional and symbolic features of experience that contains feelings and meanings which may be expressed through objects, structures, forms, surfaces, images, myths and legends, memories, and dreams. 

However, the magnitude of “express-ive sphere” depends upon how well the mental image map (sensitivity) of a person puts to the inputs of his senses. If it is intense and high every piece of particle giving message be received, otherwise the situation may differ. In the earlier case the way of viewing the world becomes divine and cosmic ― the one spirit in the whole cosmic integrity.
To say that one is spiritual but not religious or religious but not spiritual is not an exact description. Organized religion when it is successful is about constructing a sense of tradition and tie in with the past. This divide causes current forms of “religion” to be rationalized in the Weberian sense of no longer having presence of the divine. 
The point of her reflections is that religion today means collective memory and the goal is that, when successful, it is mobilized and is the normative. 
Tourism is one of the world’s biggest industries with millions of mer or less paid employees all around the globe and in almoste every climate zone there is. 
Even if masstourism is a recent word, the phenomenon in itself and traveling to remote important places have long historical roots. In the year 2003 Holy Bridget (Birgitta Birgersdotter) was lifted to the highest ranking tourist product in Sweden. The 700-anniversary drew huge crowds to Vadstena. 
Movements, changes, revolutions, conquests etc create partial loss of memory and the need for new, re-contructed or constructed memory. In the chain of religion the links are horizontal through time and vertical toward metaphysics. This symbolization allows material objects to create memory and they can be most effective with sales and product tie-ins. There is a need for the objects to be emblems objects that bring that past to memory. In the most advanced (What is that?) societies, religious symbols are now entirely social and organizational demarcation.
As major religious traditions transform or even decline (?), other memories/narratives appear. AT THE SAME TIME: Touristic places may be enshrined as religious, spiritual places.
 For example: it may not be enough for the museum to have a great exhibition. The Museum itself is becoming a primary tourist attraction, like the Louvre or the Anthropological Museum in Mexico City. For MacCannell tourism is primarly sightseeing.
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